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Mark Wills is a professional notary public loan signing agent. It's something he started 
doing as a side hustle that eventually turned into a full-time business. 

While his friend Roman Rosario was between startups, Mark showed him how to do 
loan signings to make extra money. 

http://www.sidehustlenation.com/215


Loan signing agents are the people who walk you through the final paperwork when you 
are buying or refinancing a home. The signing agent is required to make sure you 
understand all the paperwork, answer any questions you have, and sign off the 
documents. 

These appointments take around 1-2 hours and the signing agent can earn anywhere 
between $75 and $200. 

Mark's system worked and Roman had his first signing -- and his first payday -- right 
away. 

And that sparked an entirely new business idea. If Mark could teach him how to do this 
in just a few hours, he could probably teach others online as well. 

Although Mark had no online or social media presence or audience to speak of, he and 
Roman set out to validate, create, and sell an online course teaching other people to do 
what he does. That became LoanSigningSystem.com. 

Fast forward a year and the guys are making $4k a month selling their course. In this 
episode they talk you through the steps they took to validate their idea, how they built 
their course using content from free webinars, their marketing techniques, email 
responder series, and more. 

How to Become a Loan Signing Agent 

The primary requirement to become a loan signing agent is your notary public 
commission.  

In California, where Mark became a loan signing agent, you need to pay around $200 in 
public notary commission costs, take a 6-hour class, and pass a 30 question test to 
become certified. These requirements differ slightly from state-to-state, but Mark says 
they are all similar. 

Validating the Idea for an Online Course 

It was after his first customer that Roman had the idea that Mark needed to take his 
“system” and teach other people online. Roman has experience building websites, while 
Mark is an expert in the loan signing industry. It’s this marriage of skillsets that came 
together to produce and market a course. 

Roman created a Weebly website for around $20, and Mark added a page of copy 
explaining what a loan signing agent is and how much you can expect to earn. They 
added a form to fill out if any visitors were interested in taking a course – without having 
a course, a start date, or anything else in place! 

Roman spent $20 on Facebook ads to promote the landing page, and when he checked 
back in a month he found that 30 people had filled out the form. This was a sign that 

http://www.loansigningsystem.com/
http://www.weebly.com/


people were interested in learning more and taking an online course. Interestingly, not 
all the signups were from Facebook; some found the page organically through Google, 
word of mouth, or other sources. 

Using a Live Webinar to Convert Signups and Create the Course  

With the idea validated, they added more content to the site, set a date 30 days in the 
future for a live webinar, and spent another $100 on Facebook ads. They ended up with 
100 people signing up for the webinar, and used GoToWebinar.com to host it. 

It was Mark’s first time holding a webinar. He just ran through the motions of a mock 
loan-signing just as he did when he trained Roman how to become a loan signing agent 
and this translated across really well. 

They structured the webinar with the first hour being free to attend, and 15 people 
showed up. Then, they said if people wanted to continue with the rest of the training (an 
additional 2 hours or so), they could pay $150 right then and there.  

Four out of the 15 attendees bought, through a Stripe or Paypal payment option on the 
Weebly site. They quickly setup a new webinar and emailed those 4 people the new 
webinar link. 

With $600 in sales, they’d more than recouped their costs, and continued on this path a 
few more times. Mark and Roman held 3-4 more webinars with this same structure, 
recording all the feedback and questions that came up during the webinar, and then 
used this content to make the course. Basically they’d run through mock loan signings 
and cover all the questions that students asked during the live sessions. 

Roman used iMovie software to cut and edit the pieces of the webinars he wanted for 
the course and added the video to their site. They currently have the content locked 
behind a password wall, but are looking to add a membership section to their site. They 
are still using the Weebly platform, but also looking into more robust options now they 
are generating some traction with their course. 

Update: Since recording, Mark and Roman moved the course to the Thinkific platform. 

Driving Traffic to Their Website 

With the website up, the course complete, and an email list in place, Mark and Roman 
are now focusing some of their efforts into generating more traffic to their site. When 
visitors land on their site and sign up for their mailing list they get access to a free 
course – how to get a loan signing customer this week: 

https://www.gotomeeting.com/webinar
https://support.apple.com/downloads/imovie
https://www.thinkific.com/


 

It’s a great lead magnet that offers some free value and looks to convert the reader into 
a customer. 

They aim to add at least one new blog post and YouTube video a week to increase their 
SEO presence. YouTube is their biggest traffic driver for new customers at the moment, 
their latest video was “Startup costs to becoming a notary public loan signing agent”, 
and you can see their YouTube channel here. 

You can produce great-looking YouTube videos on a budget. Mark put together his 
whole “YouTube Studio” for around $200. He shoots his video on his iPhone, and here 
is the kit he uses: 

 PromptSmart Pro iPhone app as his teleprompter. 

 A teleprompter similar to this one. 

 A green screen kit with lighting. 

Whenever someone purchases a course they receive an email asking where they heard 
of them as this is valuable information for Mark and Roman. They have had sign ups 
from various different social media channels, so the marketing efforts are paying off. 

Mark and Roman really like YouTube when promoting training courses and cite it as 
their best channel for driving traffic. Shooting videos allow you to demonstrate your 
teaching style and it’s much more engaging for people than written content.  

How Mark and Roman Use Their Email Responder Series to Sell Their Course 

Mark and Roman have a series of 12 emails in their responder series. The first few 
emails take the recipient through the basics of what a signing agent is, how much they 
can earn, etc. Then the emails cover some of the more important questions, such as 
how to do a signing, with the goal to educate the recipients.  

https://www.youtube.com/channel/UCPQw3qNuM8QIhwzSHRUvtoA
https://itunes.apple.com/us/app/promptsmart-pro-smartest-teleprompter/id894811756?mt=8
http://amzn.to/2koaY42
http://amzn.to/2kOukjZ


Later emails in the series go through the specifics of how to go through certain 
documents. The intention is to give away a lot of value for free, but each email also 
contains a call to action to purchase the course as well. 

After testing different price points they have settled the pricing of $99 and $174 for the 
two courses they are currently selling.  

About a year into this journey, the LoanSigningSystem is bringing in around $4k a 
month in sales.  

They have added a certification in response to feedback from students, and are 
focusing on producing more content and increasing their marketing efforts to keep 
increasing their sales. Mark says, “It’s all about content”, as is the case with most online 
marketing. With his goal in the New Year to, “Set more time aside for content”. 

If you’re interested in becoming a loan signing agent, or want to see the processes Mark 
and Roman put in place to grow their side hustle into a $4k a month business, head on 
over to LoanSigningSystem.com. 

Mark’s #1 Tip for Side Hustle Nation: 

“Don’t throw a ton of money at something until you know you have traction.” 

Roman’s #1 Tip for Side Hustle Nation: 

“If you’re going to partner, partner with someone who complements your skillsets.” 

More Info: 

 http://loansigningsystem.com 

 http://www.sidehustlenation.com/mark 

 http://www.sidehustlenation.com/lss (affiliate link to the course)  
 
Until next time! 

-Nick 

 

http://www.loansigningsystem.com/
http://loansigningsystem.com/
http://www.sidehustlenation.com/mark
http://www.sidehustlenation.com/lss

