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Allie McAdam is an Instagram strategist from AllieMcAdam.com and is the host of the 

Passion in Business podcast, which is primarily an Instagram marketing podcast. 

With a user base of 800 million people there are enough potential customers for 

everyone on Instagram, regardless of your type of business. 

http://www.sidehustlenation.com/265
http://alliemcadam.com/
http://alliemcadam.com/passioninbusinesspodcast/


What matters is, “How you’re going to market to them,” Allie said. In this episode Allie 

explains how to find and market to your audience, and why Instagram might be the 

social media platform to take your business to the next level.  

Why Instagram - Who Should Be Using It for Business Marketing? 

To answer the question of, “Should I be marketing on Instagram to grow my business?” 

Allie says, “Yes.” 

“More often than not your audience is there,” Allie said. It’s a matter of knowing how to 

find your audience and market your business properly. 

Allie wasn’t drawn to Instagram from a business perspective at first, like most of us she 

was using Instagram to keep in touch with friends and post her own personal pictures. 

It was when she started working for an MLM company that she realized the business 

potential. Some of the top earners in her company were using Instagram to make sales, 

so she knew she needed to figure out what they were doing. 

Setting up Your Instagram Profile for Success 

Knowing how to set up your Instagram profile the right way is the key to finding success 

on the platform. 

If you already have a personal account and you’re speaking to one audience with your 

business too you can keep this account. Otherwise you will need to set up a separate 

business account. 

Allie outlined some the key points to setting up an Instagram business account and the 

benefits of doing so: 

Changing to a business account – When you set up your profile you need to change 

it to a business account, you can do this by logging in>settings>connect to 

Facebook>change to business account. 

Business accounts give you access to analytics, such as knowing the demographics 

interacting with your content, tracking the engagement of posts, managing ads, and 

much more. 

Bio, title, and keywords – Writing a catchy bio will help conversions, but be aware that 

your bio content is not searchable. Only your username and handle are searchable, so 

Allie advises adding some keywords into these to make yourself and business easier to 

find. 

Add a call to action – You should give your bio some personality, include some of the 

important information about you and your business, and most importantly Allie says you 

should add a call to action. This can be a link to something like a free download, or as 

she does her latest podcast episode. 



If you want to track the click-through rate on your call to action link you can set up 

tracking link code by using Goo.gl, Bitly, or Pretty Links. 

What Kind of Content to Post on Instagram? 

The type of content you see on Instagram does differ from the other social media 

platforms like Facebook, Twitter, Pinterest, and so on. But the value proposition behind 

driving traffic and promoting your business is the same. 

Allie broke down how to choose the types of content you’re going to publish on 

Instagram into three steps: 

1. Pick the type of content that suits your business and audience best. Think about 

images, video, quotes, tips, how-to’s, promotional items, etc. 

2. Decide how often you will be publishing and stick to your schedule. 

3. Ask yourself, “What does my audience want to see?” Test out what you think 

your audience really wants and see what works. 

Be sure to add a call to action in your content and direct visitors to the link in your bio 

too. 

A type of content Allie says a lot of businesses overlook is lifestyle content. 

This means posting pictures or videos of your customers or products in action, not just 

stock photos of your products. 

E-commerce businesses can benefit from showing how their products work and the 

different ways to use them. 

Brick and mortar businesses can use images of happy customers, and if you’re working 

on your personal brand take some behind-the-scenes shots and try to make your 

content more relatable to your audience. 

If you’re wondering how often you need to post to Instagram, “If you want Instagram to 

work for you focus on 1-3 times a day,” Allie said. 

How to Grow Your Following 

Allie shared some of her best tips and tactics for growing your following on Instagram: 

Hashtags 

“The number one way for organic exposure on Instagram is though hashtags,” Allie 

said. “Hashtags are SEO for Instagram,” by adding hashtags to your posts you add that 

post to the hashtag feed in chronological order, so at the time of publishing you’ll be at 

the top of the feed. 

Some tips to help you make the most of hashtags: 

• There is a limit of 30 per post, use them all. 

https://goo.gl/
https://bitly.com/
https://prettylinks.com/


• Add them to the first comment after publishing, not the body of the post. 

• Find 20-25 targeted hashtags you can copy and paste across all your posts to 

save time. 

• Find hashtags from feeds with between 10,000 – 500,000 followers so they are 

not too competitive. 

Likes and Comments 

This strategy involves finding your targeted audience and engaging with them through 

their content. Liking and commenting their posts will help get you noticed and gain you 

some followers. 

Follow/Unfollow 

The follow/unfollow strategy is where you follow loads of different accounts and then 

unfollow them once they have followed you back as a way of boosting your follower to 

follows ratio. 

However, “It doesn’t work,” Allie said. You’re not developing a targeted audience of 

quality followers and when it comes to selling to them they won’t buy. 

Share for Share 

“This strategy does work, but it does take a little more work,” Allie said. The Share for 

Share strategy works by reaching out to other people in your industry (not competitors) 

and offering to share their content with your audience if they do the same. 

When you do this add an, “@ handle” so people can see who you’re working with and 

click through to them through it. 

Check out the Repost App to make sharing and reposting content quicker and easier. 

What’s Next? 

If your Instagram account is due for a makeover check out Allie’s Instagram Account 

Fixer Upper free 3-part video training at AllieMcAdam.com/sidehustler. 

Allie’s #1 Tip for Side Hustle Nation: 

“Don’t undervalue yourself.” 

More Info: 

• http://alliemcadam.com/ 
• http://www.sidehustlenation.com/265 

 
Until next time! 

-Nick 
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