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Jonathan Mendonsa is a co-host of the ChooseFI podcast along with this partner Brad 

Barrett. 

Jonathan was working as a pharmacist and was an avid consumer of financial 

independence (FI) content when he saw a gap in the market for an FI podcast. 

In just 10 months he and his partner turned this side hustle into a full-time business and 

he was able to leave his 6-figure full-time job as a pharmacist. 

http://www.sidehustlenation.com/287
https://www.choosefi.com/


With more than 2 million downloads, 1+ million visitors to their website, and a rapidly 

growing Facebook community, Jonathan has some great, actionable tips to help anyone 

starting out gain traction and grow their audience in the same fashion. 

How Jonathan Grew the ChooseFI Podcast so Fast 

“Don’t just assume that people will find you,” Jonathan said. There are some things you 

can do to give your podcast better visibility within the iTunes search results. 

First of all, having some positive reviews helps. iTunes will not show your reviews until 

you have at least 5. Jonathan admits he left the first review on his podcast (and gave it 

5 stars). Then he asked friends and family to leave reviews to get those first 5. 

In regard to iTunes SEO Jonathan says there are 3 fields you can use to add keywords 

to improve your visibility in the search algorithm:  

• The title of your podcast 

• Your author tag 

• The episode titles (not hugely relevant when you don’t have any episodes) 

While Jonathan said he doesn’t recommend keyword stuffing in the long term, he said it 

helped him a lot in the beginning when he added extra keywords into these fields. 

He recommended mentioning some of the more popular influencers in your niche in 

your title to show up in their search results. For example, one of the titles of his show 

was: 

“ChooseFI, a financial independence podcast for the Mr Money Mustache community.” 

No one was looking for “ChooseFI” when it was a new podcast. But people were 

searching for Mr. Money Mustache, and Jonathan said his podcast was showing up in 

the results. 

Jonathan also said you should pick and niche and have a hook as a reason why people 

would want to listen to your show. Just by niching down to financial independence the 

ChooseFI podcast was 1 of only 3 shows in the financial independence niche when it 

launched. 

He also admits he spent a lot of time editing and polishing the shows in the beginning 

and this gave him a competitive edge over some of this competition. Jonathan said you 

shouldn’t release a podcast before it’s exactly how you want it. 

Jonathan also said it’s important to remember that you’re serving two customers when 

you’re recording an interview-style podcast: the listener, and your guest on the show. 

So, by putting in the extra time to make the guests sound as smart as possible, you can 

attract more listeners from their audience as they direct their followers to the show. 



If you’re struggling for guests when you launch a new show you can lean on your own 

network or become a part of other influencers communities in your niche. This is what 

Brad did, and Jonathan said, “It made it very easy for him [Brad] when he did need 

something to ask these individuals to be part of the show.”  

Structuring the Show 

The current format for the ChooseFI podcast is a Monday show which is an interview-

style episode, and another show on Friday reacting to feedback from the listeners and 

members of the Facebook community. 

Jonathan said when he looked at the larger, successful podcasts they always had a way 

for the community to interact with the hosts and engage in real-time conversations with 

them. 

This was when they decided to make it easier for their listeners to interact with them. 

“This was a huge light bulb moment for the both of us,” Jonathan said. He added a 

SpeakPipe link so people could leave voice messages, and this sparked the idea for 

their Facebook community. 

Building the ChooseFI Facebook Community 

Jonathan said they also decided to start a private Facebook community to make it 

easier for listeners to communicate with them in real time. 

The group has grown incredibly fast. It’s still less than a year old and already has more 

than 17k active members, with 1-3k new members joining every month, and more than 

150k comments, likes, and reactions every month. 

“We’re in that group and we’re responding,” Jonathan said. But with so many new posts 

he and Brad can only respond to the most relevant comments now.  

To help manage the volume of posts Jonathan said they asked some of their most 

active members if they wanted to be moderators. They currently have 8-10 moderators 

helping out as volunteers. 

Monetizing the Podcast and Blog 

With more than 2 million downloads to-date, Jonathan said they have the numbers to 

get good sponsors for the show but decided not to go down this route as he thought it 

would slow down their growth and the flow of the episodes. 

Instead, their primary revenue stream is through affiliate income. 

“Almost no podcasters have a great website,” Jonathan said. If you can drive traffic to 

your site from your podcast you have more opportunities to monetize. 

They mention their affiliate partnerships on each podcast and also drive traffic to offers 

on their website. Jonathan ends each episode by recommending 4 ways listeners can 

support the show: 

https://www.speakpipe.com/


• 1 – He asks listeners to leave a review to help improve the visibility of their 

podcast in iTunes. 

• 2 & 3 – He mentions a couple of their affiliate partnerships and where listeners 

can sign up. 

• 4 – He asks listeners to tell friends and family about the show. 

It’s been “Incredibly successful,” Jonathan said. So, they have no plans to use sponsors 

on the show in the near future. 

How Jonathan Grew the ChooseFI Blog 

Most of their blog traffic is driven from the podcast. Jonathan saw the importance of 

having a good blog and tried writing some articles when they started out, but admits 

writing isn’t his strength. 

He decided to open up the blog for people to write articles if they have stories or content 

they want to share. This has become a huge content generator with 30 or so people 

regularly writing for them. 

These contributors are unpaid volunteers, and they’ve also used paid freelancers. It’s a 

formula that’s working well as they have seen more than 1 million unique visitors in less 

than a year. 

The Day Jonathan Quit His Day Job 

8-9 months into the ChooseFI side hustle things were starting to mount up for Jonathan. 

He was spending a lot of time outside of his job editing and producing the podcast, he 

was interacting with the ChooseFI community, and on top of this he wanted to go to 

FinCon, visit in-laws in Zimbabwe, and was being approached about other offers. 

He needed some time off from his day job, so he approached his boss and asked for 3 

weeks unpaid leave as this was something that was available in his contract. 

Unpaid or not, his boss didn’t go for it. 

Thankfully, Jonathan was in a position where he could walk away. He had what he calls 

“FU money,” for Freedom Unlimited. ChooseFI was already covering his living 

expenses, he had enough savings to cover him for at least a year and a half, and he 

had a strong growth trajectory he was confident would continue. 

Jonathan’s #1 Tip for Side Hustle Nation: 

“Stop waiting for permission and take action.” 

More Info: 

• https://www.choosefi.com/ 
• http://www.sidehustlenation.com/287 

 

https://finconexpo.com/
https://www.choosefi.com/
http://www.sidehustlenation.com/287


Until next time! 

-Nick 


