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Kate Ahl from SimplePinMedia.com is a sought-after expert on all things Pinterest 

marketing. I decided to invite her onto the Side Hustle Show because I’ve been seeing a 

decline in my Pinterest traffic for a while now. 
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In fact, today Pinterest brings in perhaps a quarter of the visitors it used to. Still, I’m 

convinced I could be doing better on the platform to reach more people and help more 

people with my content. 

In this episode Kate breaks down everything I’m doing wrong, and what you and I 

should be doing instead to start reaching more people and driving more traffic to our 

blogs from Pinterest. 

Is Pinterest Right for You? 

If you’re wondering if Pinterest is a platform you should invest time and money in, Kate 

shared a few things she runs through with clients to help show them if it’s the right 

choice for them. 

First of all, ask yourself, do you think Pinterest users would buy from you? Would they 

click your affiliate links? Consume your content? 

“The Pinterest user is definitely in search and discovery mode,” Kate said. So, if you’re 

providing value and solving problems, it’s going to be the right platform for your content. 

Kate said you can type in the URL – pinterest.com/source/[your website], and this will 

bring up all the images people have already been pinning from your site. If you see 

activity here, it’s a sure sign your content is suited to Pinterest users. 

The only types of businesses that really aren’t suited for Pinterest are local brick and 

mortar businesses. But Kate said you should still at least set up a profile if that’s you. 

Pinterest has 250 million active users, and while still predominantly female, men are the 

fastest growing demographic on the platform. 

The Right Way to Set up Your Profile 

Kate ran through some tips to make sure you’re setting up your profile in the right way: 

• Create your profile around what you and your business represent, not from a 

personal perspective. 

• You only have 14 characters in the URL, use a shortened version that makes 

sense if necessary. 

• Use a picture consistent across your other social media profiles, a logo is fine if 

that’s what is most recognizable for your brand. 

• Describe what you do in your bio, and use keywords relevant to your business 

• Convert your account to a business account to unlock analytics and paid ads, it 

only takes a few minutes and you can get started by going to 

business.pinterest.com. 

Kate said that having access to analytics is very important for seeing which of your pins 

are getting the most engagement, so you can tailor your other pins accordingly. 
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Pinterest also launched their Audience Insights 6-8 months ago. These analytics show 

categories, demographics, and interests of your audience, as well as giving you some 

keywords they are using to find your content. 

You can use this information to give future pins and boards better descriptions around 

these keywords and get more traffic. 

Setting up Your Boards and First Pins 

Once your account is set up, you’re ready to start creating boards and pinning content. 

Kate recommends starting with 10 boards that match up with the type of content or 

products you’re creating. 

She also said to be very specific with the naming of the boards. This narrows down your 

audience to people who are looking for exactly the kind of content and service you’re 

providing. If you’re not sure what to name your boards, you can type keywords into the 

Pinterest search bar to generate keywords that have search volume. 

It’s important to use the right keywords, because the way the Pinterest algorithm works 

is by seeing what people are pinning to your boards and recommending them similar 

content. 

So, if someone pinned something titled “Best business ideas” to one of your boards 

about business ideas, for example, Pinterest might recommend them similar posts 

about business ideas from your board, and this results in more engagement. 

Kate said not to forget to add a description for your boards too. It doesn’t hold a lot of 

SEO weight, but a couple of sentences describing the board will only help. You can also 

change the image for your board to a custom image of your choice in the settings. 

Should You Be Pinning Other People's Content? 

Kate’s content is a mix of her own and other people’s content that is relevant to her 

audience. But she’s much more heavily reliant on her own content as Pinterest wants to 

see fresh content from the user, contrary to popular belief, Kate said there is no SEO 

reward for pinning other people’s content. 

She also said it’s OK to repost the same images into different boards. Just space out 

your pins so you don’t have the same pins next to each other and it doesn’t look 

spammy. 

Should You Join Group Boards? 

“Pinterest has said they are not a big fan of how group boards have been used,” Kate 

said. They were originally intended to be used for a few collaborators, not the hundreds, 

or thousands of users that a lot of boards have turned into. 



The main issue with group boards is that even if someone clicks on your content in the 

group, they are likely to be served up someone else’s content in their feed as the board 

is diluted by so many people. 

Kate said her rules for group boards are: 

1. Less than 10 contributors, and preferably you know the contributors and know 

they post quality pins. 

2. The names of the boards need to be very specific and relevant. 

3. No more than 10-20% of your total boards should be group boards. 

How Important Are Your Number of Followers? 

“A lot of Pinterest users don’t think about following people,” Kate said. Kate has done a 

study looking for a correlation between the number of followers an account has, to the 

volume of traffic they get. The results showed there is no correlation. 

It’s much more important to use the right keywords and title your boards and pins 

properly as already discussed than it is to try and build your follower base and use this 

to generate traffic. 

Tips for Optimizing Your Pins 

Kate shared some additional tips for optimizing your pins to give them the maximum 

exposure and the best chance of driving traffic to your site: 

Enable Rich Pins – If you Google “Rich pins validator” you’ll see instructions on how to 

enable rich pins on your Pinterest account. 

What this means is that Pinterest will add the title from your content under the image 

and tie the content in with being from your site. You just need to add a description with 

your keywords in. 

Use Hashtags – Add 1-2 hashtags to your descriptions. Kate advised to only use super 

relevant hashtags. 

Helpful Plugins – I use the Social Warfare WordPress plugin and it has a field for a 

Pinterest description to be pulled through. Kate uses Tasty Pins and it does the same 

thing. 

Designing Your Pin Images – You don’t need your keywords in the text you’re placing 

on your image. You can make the post sound more natural and appealing, but the 

important things are to use bold text and colors that stand out. 

Another thing to consider is that Pinterest uses visual search recognition. This means 

they group your images with similar images, so use images that really capture what 

your content is about. 

https://www.sidehustlenation.com/socialwarfare
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Include a Call to Action – A tactic larger companies commonly use on their promoted 

pins is adding a call to action on the image. Something like “Click here” or “Download a 

guide here” can encourage people to click on your image. 

Be Consistent – “They want a minimum of 5 pins per day,” Kate said about how often 

you should be pinning on your account. This means pins fresh pinning from your site, 

not repining your old stuff. 

Kate uses a tool called Tailwind to help as this allows her to schedule posts ahead of 

time. So, one day each week she logs in and schedules 5 or more pins each day for the 

upcoming week. 

Know Your Image Sizes – Kate said the best image size to use for Pinterest pins is a 

2:3 ratio. 600x900 is the current recommended size, and be aware that the maximum 

length is 1260 pixels. Anything longer and your pins will no come up in the search 

results. 

What's New on Pinterest? 

New in 2018 was the ability to upload videos to Pinterest. Kate says that if you have a 

YouTube channel or use videos on your site you want to share, this is a feature you 

should start using – after you’ve done all the stuff covered in this episode. 

Don’t upload them directly from YouTube, however. You need to upload videos through 

Pinterest’s native player, so they are in the right format and size to be displayed 

properly. 

 

Kate’s #1 Tip for Side Hustle Nation: 

“Don’t overthink it!” 

More Info: 

• https://www.sidehustlenation.com/318 
• https://www.simplepinmedia.com/ 

 
Until next time! 

-Nick 
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